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In-feed

native ads
la gi ?

Loai quang cdo ¢ hinh thirc hién thi tuong déng
vai thiét ké cla website tao cam gidc than thién
véi ngudi dung, tur do thu huat va tang cuong
tuong tac gitra quang cdo va ngudi dung hon.

NATIVE ADS FIT
INTO THE DESIGN

o

PEOPLE ARE
LOOKING FOR
STORIES TO READ

Tai 24h, In-feed native ads dugc phat trién danh
riéng cho giao dién trén cac thiét bi di dong.




5 ly do nén st dung In-feed native ads ?



#1

MUrc do pho bién
va sur dung thiét b
di.dongs@ang phat
trién manh mé

Ngubn: We are social 2016

Tan suat str dung
trung binh 1 ngay

2h25

1) [ L

Smartphone Laptop / PC Tablet

80% 46% 12%

Gan 100% dan s6 Viét Nam (nhém trén 18t)
s& hu it nhat 1 thiét bi k§ thuéat s6.
Smartphone la thiét bi cé ty |1é s& hitu cao
nhat: 80% trong nhém dan sé >18 tudi.



Ty lé nguai dung da xem Native ads va Banner ads

Consumers looked at

NATIVE ADS A BANNER ADS
native ads 52% more

4.1 frequently than 2.7

banner ads.
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Average number of times the ad was viewed in a session
Source: IPG & Sharethrough

#2

Native ads thu hut
su chu y cda nguoi
dung lau hon
banner ads 52%

Ngudn: IPG & Sharethrough



#3

Tang 9% muc do
gan gli thuong
hiéu vOi NQUO
dungwa tang 18%
ty 16 mua hang

Nguon: IPG & Sharethrough

Native advertisements registered 9% higher lift for
brand affinity and 18% higher lift for purchase intent
responses than traditional banner ads

NATIVE ADS BANNER ADS NATIVE ADS BANNER ADS

32% 23% | 52% 34%

CAD W¥Aw

Percentage of lift in brand favorability Percentage of lift in purchase intent
Source: IPG & Sharethrough




#4

32% nguaoi dung
san sang chia se
NOi dung Native
ads voi ban be va
nguai than.

More said the native NATIVE ADS v in BANNER ADS

d “is an ad I would f
:harl:\?v?t;alfxgrllld 320A) oS3 190/0

or family member.”

Percentage of respondents that

exndorpmimenser PTTTRRRREDTRRET  RPRDRAEOD

Source: IPG & Sharethrough

More of who previously bought a product from the
advertiser said they “personally identify with” the
brand after viewing a native ad.

Brand Grand
|

Ty |é nhan dién
thuong hiéu tang
21%

BANNER ADS

90%

NATIVE ADS

71%

Percentage of respondents that said they
personally identify with the advertiser brand

Nguon: IPG & Sharethrough
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Tuong tac thi giac
cua ngudi dung Vo
Native ads cao haon
NOi dung tu nhién

Nguon: IPG & Sharethrough

Consumers looked at native ads more
than the original editorial content.

NATIVE CONTENT

26% 24%

Percentage of users who saw content vs. native ads
Source: TPG & Sharethrough

Consumers looked at original editorial content
and native ads for a similar amount of time.

NATIVE CONTENT

1.0 1.2

Average amount of seconds spent viewing content vs. native ads
Source: IPG & Sharethrough
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Vi tri hién thi In-feed Native ads 24h

Nén tang hién thi: Mobile.
Ca ché hién thi: Quang cdo dugc phan phéi théng qua 24h Ads Platform.



TRANG CHU

Native ads 1
Vitri ap dung: bai viét cudi
cung trong box chuyén muc
Thé gidi

T8 tro: TOPICA NATIVE 0
.l' Gidi téng Anh tyr tin GAm phan vor a8i tac

Chiéu dai mat trang

Native ads 2




TRANG CHU

Native ads 1
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Native ads 2

Vitri ap dung: bai viét cudi
cung trong box chuyén muc
Ban tré cudc séng




TRANG
CHUYEN MUC

Tl tro: TOPICA NATIVE 0]
Ml Gidi tiéng Anh thiing tién nhanh vé&i 1ép VIP 1 thiy
g Tay3tro Vet

Native ads

Vitri ap dung: cudi trang
danh sach bai viét

Chiéu dai mat trang




Thong so6 thiét ké 24h In-feed Native ads



THONG SO THIET KE

Responsive theo thiét b

< R - Rua bién chét nghi dn phai chét thai
- _. o & o . Ngwé'i Viét xem Youtube nhigu thir 3 thé
100px a4 8 m6n db cho'i Trung thu khién thé hé 8x, ‘ gici
Birc xuc vi chdng sép cuéi bj em nudi
“gai hang”
N N . ':,,’ Tin 1ai tror | tes
/5pXx Text nha tai trg A el 8 mon da choi Trung thu khién thé hé 8x,
A z 9x dién dao.
(khdng qué 27 | 1itie (khong qué 65 ky tu) i
ky tu)

Font Arial, 18px

Tin tai trgr | test

[N 8 m6n do cho'i Trung thu khién thé hé 8x,
W™ 9x dién dao.

Font Arial, 10px




.‘A

Dieu khoan quy dinh n6i dung

NOi dung la bai viét trén 24h, bai viét trén website khach hang. Tat ca ndi dung dam bao tinh thdi su va phai duoc duyét bdi P. N6i dung
trude khi xuat ban quang céo.

Thong diép quang cdo trung thuc, khong dua tin sai thuc t€, hodc dan link vé ndi dung khong lién quan dén tiéu dé bai viét.

Céac ndi dung dé cap dén bao luc, tinh duc, bai bac hodc céc ndi dung lién quan dén hanh vi tréi phap luat sé khong duoc duyét quang céo.
Cac ndi dung nhay cam nhu bénh tri, tdo bon, thuc phdm chirc nang, thudc,... ndi dung thé hién khong duoc gdy phan cam hoac cdé yéu to
gay sg hai nguai dung.

Khong duoc phép thay doi ndi dung trén trang clia khdch hang ma khong dugc su thdng qua clia 24h.

Trudng hop phat hién vi pham céc quy dinh vé ndi dung cé nguy co anh hudng dén dbc gia va uy tin trang tin. Bén vi pham sé phai chiu

trach nhiém bang bién phéap phat theo diéu khoan hop dong.



.‘A

Dieu khoan quy dinh-banner

Do6i v6i anh thumbnail (khach hang cung cap):

« La hinh anh minh hoa cta ndi dung bai viét, anh minh hoa khéng phan cam, khong cdé yéu t6 khién doc gia so hai.
« Dinhdang jpg, .jpeg, .png, .gif va dung lugng t6i da 1024 KB

«  Anh khong bi khuyét, khong bi mo

« Khdng up logo cua khach hang

Doi vai tiéu dé va miéu ta (khach hang cung cap):

« SO luong tr: khong qué 54 ky tur ép dung cho tiéu dé va khong qua xx tir ap dung cho miéu ta.

« Dulng chinh t3, viét hoa dau dong, chuan dau chdm phay.

« SUdungtiéng Viét cé dau, khong dung ngdn nglt teen.

« Khoéng nhap chir IN HOA toan bd

« Khong nhap link website

« Khdéng dung céc ky tu dac biét nhu @, #, S, %, *, &, *, ... trr cac trudng hop dac biét dugc phé duyét riéng.

« Tiéu dé phailién quan dén ndi dung bai viét va dam bao tinh thaoi sur.



